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Survey Says...

The Indio Chamber of Commerce
recently conducted a web survey
of its members relating to Chamber
events for April 2008. This survey was
conducted on April 3 and included 36

respondents. Here is a summary of the
results:

Question: Why do you attend the
Monthly Mayors Breakfasts? 55% said to
meet new contacts, 45% to network with
existing contacts, 59% said interesting/
timely speaker topics and 23% said to
socialize and spend time with friends.
00therd reasons totaled 9%.

Q: If you do not attend the Monthly
Mayorts Breakfasts, why not? 80% said
time of day is not convenient, 15% said
the topics were not interesting/timely,
5% said not aware of time and 5% said
for financial reasons. Another 15% had
ootherd reasons.

Q: Do your regularly attend Monthly

Mixers? 57% gave a yes response, with
43% indicating no.

Q: If yes, why do you attend? 58% said
to network with existing contacts, 75%
said to make new contacts, 42% said to
socialize and meet with friends, and 17%
had oother6 reasons.

Q: If no, why donit you attend? 47%
responded time of day not convenient,
7% didnft know many members, 53%
indicated oother.0

Q: If the Chamber were to sponsor
a luncheon, would you be interested
in attending? 63% of respondents said
they would, 6% said they wouldndt, and
34% said maybe, it would depend on the
format.

Q: If the Chamber were to sponsor a
luncheon, what format would best suit
your needs? Networking only: 18%.
Networking plus speaker 76%. Speaker
only: 21%. Training education: 26%.
Other: 9%.

BizNet Succeeds Again dﬁ'ﬁztﬁ

This year's BizNet Expo was tremendously successful and well-attended. Complete
coverage of the event will appear in the next issue of East Valley Business.
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Reduce Burden of Regulatory
Compliance T Log on to

Business.gov

usinesses can now take advantage
Bof a new online resource for

virtually all of their regulatory
compliance needs: Business.gov. The
website was set up by the U.S. Small
Business Administration in partnership
with 21 other federal agencies, and is
designed to provide employers with
ready access to laws, regulations, forms,
and agency contacts. One can read
about business topics including business
law, occupational safety and health, e-
commerce, advertising and marketing,
licenses and permits, franchises and
opportunities, and many more. Another

feature of the site, oPermit Me,d allows
businesses to enter a zip code in order to
see a list of all the permits, licenses, and
requirements needed to legally do business
in that area. Other features include business
guides, links to state and local resources for
employers, and information about programs
for business owners. The site hopes to make
adent in the 8.2 billion hours spent each year
on government compliance and paperwork.
Visit business.gov to make sure your business
is in compliance and to learn valuable
business tools. This is an excellent site for
new businesses as well as for established
businesses.

When is a (Feel Really a Tax in

Disguise?

Use CalChamber's Three "Cs" to Make The Call

s state lawmakers search for
Asolutions to address Californiads
significant projected budget
deficit, many in the business community

are concerned that tax increase proposals
will be on the rise.

Ironically, a proposed legislative tax
increase forthrightly identified as a tax
increase is not the most threatening type
of proposal to taxpayers.

More pernicious is the tax increase
proposal that is called a ofee.0

Proposition 13 Protection

For tax increases, Proposition 13
established an important taxpayer
protection in the California Constitution
M a requirement that tax increases be
approved by a two-thirds vote of the
Legislature.

By contrast, fee proposals require only
a majority vote for approval, a far easier
threshold to meet than two-thirds.

Thus, ensuring that a so-called o0feed is
in fact a fee rather than a tax is a crucial
analysis that taxpayers ought to conduct
for every proposed ofee.0

Every year, many legislative proposals
labeled as ofeeso are actually tax
increases. These usually span a wide range
of subjects, including transportation, the
environment, health care, real estate and
telecommunications.

Sometimes, designating a tax as a fee is
a strategic attempt to bypass the two-thirds
vote requirement. Other times, a wrong or
questionable designation of a tax as a fee
is due to controversy or confusion over the
distinction between taxes and fees.

Three 6Cs0 Test

Notwithstanding this ongoing
controversy, certain principles can
provide guidance for determining whether
a monetary assessment or charge is really
a tax rather than a fee.

The CalChamber has boiled down these

principles into three easy-to-remember
0Cs0:

A Connection: Is there a reasonable
connection or nexus between the proposed
assessment and the program or service it is
supposed to fund?

In other words, did those who must pay
the assessment cause or create the need that
the assessment claims to address? Are those
individuals who did not cause or create the
need specifically exempted?

Anillustration of missing causal connection
would be a proposed 25-cent surcharge on
every beer or wine drink in a restaurant,
the proceeds of which would fund law
enforcement efforts against alcohol-related
crimes. Since not every beer and wine drinker
is going to engage in a crime, then even
those who didnit create the need for the law
enforcement service are funding the service.
Thus, the blanket surcharge is likely a tax.

A Cost: Does the amount of the assessment
reflect the reasonable cost of providing the
government services?

A proposed assessment should not exceed
the amount reasonably necessary to cover the
costs of the proposed government program.
For example, if it costs the government $20
to perform the service in question, then the
fee assessment should not be $40.

A Controls: Are there adequate controls
in place to ensure that program funding is
limited to the assessment monies and vice
versa M are assessment monies limited to
funding the program?

For example, in establishing a program,
legislation should specify that the programds
sole funding source is the assessment
revenue and no other, such as the General
Fund. Otherwise, there is no safeguard for
connection and cost principles over the life
of the program.

Similarly, if there is no explicit prohibition
on funneling assessment funds to other
programs, the answer to the adequate controls
question generally will be 0no.6

The more 0no6 answers the analysis shows
for the above three 0Cs,0 the more likely the
assessment is a tax, even if labeled a fee.
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Donit Repeat the Same Mistake

By Senator Jim Battin

s you are probably aware by now,
Athe state of Californiads budget

deficit currently stands at $16
billion as we all hold our collective breath
in hopes that it wondt go higher before we
in the legislature take action on next yearis
budget. If this sounds all too familiar, it
may be that your memory of the 2003
budget debacle is all-too-fresh in your
memory.

For those of you that may be new to
California, or if for reasons of sanity you
tend to block horrendous government
actions from your mind, please forgive me
for being the one to remind you of 2003.

Monies for transportation infrastructure
(the gas tax), and city budgets, were
decimated as the state éreallocatedd those
funds to more pressing needs & namely
the legislative majorityds inability to stop
spending more than the state received in
revenue. As part of their solution that
year we saw an effort to triple the car tax.
As part of the voterds response we saw

Governor Gray Davis lose his job.

Another similarity to 2003? A handful
of Republican votes will be needed for any
budget, as well as for any tax increase.
As the Democratic leadership has been
very clear that they will seek to balance
the budget by raising taxes, Republican
legislators must stand together as fiscal
conservatives. Since there are still several
Republicans in the legislature who voted
for the 2003 budget, | would encourage you
to join me in fervently insisting that they do
not make the same mistake twice.

Those Republicans made a deal with
Gray Davis and failed us in 2003 0 letfs
hope they donét fail us again.

Senator Battin®s 37" Senate District
covers the vast majority of Riverside
County 0 running from the Arizona border
in the east to the Corona/Norco area in
the west and south to Lake Elsinore. The
Senator has offices in Palm Desert (760)
568-0408 and Moreno Valley (951) 653-
9502.

FROM THE GAPP COMMITTEE

GAPP Committee Seeking

New Members

The Indio Chamber of Commerceds
GAPP (Government Affairs
& Public Policy) Committee
is actively seeking new members.
Individuals who are interested in providing
oversight on behalf of the Indio Chamber
of Commerce Board and Indio Chamber
members in governmental policy and
legislation that affects business interests
in Indio, Riverside County as well as the
stateds future is what this committee is
charged with. This is accomplished by
on-going monitoring of city, county, state
and federal legislation and policies that
affect Indiods business community.

How the committee achieves its
purpose:

AFEDERAL AND STATE: The
Chamber benefits from its membership,
information and lobbying efforts provided
by the U.S. Chamber of Commerce and the

California State Chamber of Commerce.
The Chamber and GAPP also benefit
from the active participation of the field
representatives from the offices of the local
Federal and State elected officials.

ARIVERSIDE COUNTY: Indio, as the
second seat of county government, is home
for several county agencies. The Chamber
benefits from the active participation of the
representative from the Fourth District
Supervisords Office.

A CITY OF INDIO: The City of Indio
and the Indio Chamber of Commerce
have a long-standing alliance to serve
the community in many joint projects.
The Chamber provides, under contract to
City, the Visitor Information Center and
other promotional activities and services.
The Indio business community has a vital
interest in local (city) public policy that
affects the business climate. It is incumbent

Mayor's Business
Networking Breakfast

May 8, 2008 A 6:50 A.M.

Breakfast Buffet served from 6:45 A.M. 0 7:10 A.M.

Heritage Palms
44-291 Heritage Palms Drive South
Off Fred Waring Drive

Guest Speaker: John Ferrelli, CEO
JFK Memorial Hospital

upon GAPP to keep informed as to local
business issues and to promote the business
viewpoint on these issues. As a matter of
Board policy, the Chamber does not
endorse or oppose particular development
projects that go before the City. Exceptions
are considered for projects of oarea-wide
or city-wided significance.

ALOCAL SPECIALDISTRICTS: Indio
is served by three local public school
districts and several special districts that
provide an array of public services. The
quality of a community for business and
living is directly impacted by the quality
of service, charges for service and policies
of these agencies.

A CVAG (Coachella Valley Association
of Government), AQMD  (Air Quality
Management District), CVEP (Coachella
Valley  Economic  Partnership):
Communicate with and support agency
representatives assigned by the various
agencies to GAPP.

The Committeeds undertaking to
accomplish its purpose:

A On an on-going basis, monitor pertinent
federal, state, county, city and oOspecial
districtso legislation and rule making.

A Encourage the continued participation
by area elected official representatives,
especially the Fourth District Supervisords
official, to participate at GAPP meetings
and participation in various Chamber
activities.

A Monitor and report on State Ballot
issues that are business related and issue
recommendations regarding the issues to
the Board of Directors for Board action.

ASponsor ballot proposition and
candidate forums, as needed.

A Continue active participation in the
Legislative Coalition of Coachella Valley
City Chambers of Commerce.

A Encourage attendance by City Staff,
designated by the City Manager, to GAPP
meetings, to report on City issues of
importance to business and to participate
in those discussions.

ASubmit articles, on business related
issues, for a legislative column of the
Indio Chamberds publication, the East
Valley Business.

AThrough the assistance of the
representative of the agencies, develop an
awareness of CVAG, AQMD, and CVEP
projects and programs that directly affect
Indio.

AAssist  with  analysis  and
recommendations regarding candidates
and business issues.

The GAPP committee meets the first
Thursday of each month at 3:30 pm in the
Chamber Boardroom. To join the GAPP
committee or get more information, contact
the Chamber (760) 347-0676.

Leadership Coachella Valley
Recruiting Members for Class

of 2009

eadership Coachella Valley (LCV)
Lis currently looking for potential

community leaders to be part of
the Class of 2009. Up to 40 emerging
leaders will be chosen to participate in
next seasonds program which runs from
September 2008 through Junef 2009 with
monthly sessions focused on various
topics including Leadership & Team
Building; Government, Judicial Process
& Law Enforcement; Economic Drives
of the Valley, Tourism & Agriculture;
Transportation & History; Housing;
Art, Culture & Recreation; Healthcare;
Education & Diversity; Communications
& The Media; and Environmental
Issues.

LCV, founded in 1999 by the Chambers
of Commerce of Cathedral City, Indio, La
Quinta, Palm Desert, Palm Springs and
Rancho Mirage, is a program designed
to identify, motivate and develop future
community leaders. The program
encourages involvement by providing
knowledge and perspective on valley wide
needs and concerns. Participants meet

current community leaders in monthly
forum and group discussion settings.

This yearfs class has already participated
in eight sessions and is looking forward
to the final two before their June
graduation.

0As a new valley resident, | saw
(LCV) as an opportunity to learn about
the community from its leaders,6 said
Kathleen Ahlgren, director of sales of
Rilington Communities in Cathedral City
and an Indio resident.

Once amonth, participants attend an all-
day seminar in which important community
issues are reviewed and discussed.
The format includes a combination of
presentations, panel discussions, and
hands-on visits and tours to locales
relevant to the dayds theme. Experts share
their insights and views and interact with
participants during lively discussions.
There are also opportunities throughout
the year for class members to meet and
network with LCV alumni through mixers
and forums.

Childrenis Discovery Museum of the Desert A Costco
Desert Adventures, Inc. A Desert Radio Group
Dr. Mark Vincent Sofonio A Emerald Rooyng
Glenn Miller & Associates
Indio Chamber of Commerce
Jessup Auto Plaza
La Hacienda Nursery & Landscape, Inc.
Marthais Kitchen & Village A Milan Massage Clinic
Palm Springs Air Museum
Parker Palm Springs A Powers Awards
Pueblo Viejo Grill A The Living Desert Zoo & Gardens
World Gym
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BUSINESS BRIEFS

American AgCredit pays Over $19.8
Million in Cash Dividends

merican AgCredit, the nationds 7th
Alargest Farm Credit cooperative,

has announced the distribution of
$19.8 million in net income to its members.
Following last yearfs dividend payment of
$18 million, the company has disbursed
almost $50 million to its members in the
past 36 months.

With branches in Escondido, Indio,
Ontario and Riverside, American AgCredit
serves agricultural customers in Riverside,
San Bernardino, San Diego, Orange and
Los Angeles counties. The Southern
California region services over $700
million in loan volume and will return
over $3.8 million in cash dividend checks

to its customers.

Dividends provide the means for
businesses with a cooperative ownership
structure to return a share of net income to
their member shareholders who, in the case
of American AgCredit members, are also
borrowing customers. Dividends are equal
to that portion of netincome (interest rates,
fees, etc.) directly derived from member
borrowers.

For more information about American
AgCreditds Cash Dividend Program and
financial services, call 760-342-4726 or go
online to www.agloan.com for a listing of
offices by region.

Granite Construction Honored by

Ethisphere Institute

New Ranking of Government Contractors Ethical Policies

Released

ranite Construction has been listed
G as one of the recipients of the top
rating, 0Best Overall Government
Contractor Ethics Program, for its ethics
and compliance initiatives in the 2008
Government Contractor Ethics Program
just released by the Ethisphere Institute.
The rankings will be published in the
current issue of Ethisphere Magazine.
0At Granite, doing the right thing is
embedded in our culture and we are
extremely proud to be recognized for our
efforts, & says William G. Dorey, Granite
president and chief executive officer. 60ur
Code of Conduct, as well as our Core
Values, are the foundation of our success
and represent the way in which we hold
each other and ourselves accountable to

the highest level of ethical and responsible
conduct throughout the company.6

Researchers from the Ethisphere
Institute analyzed more than 1,000 federal
government contractors as part of the 2008
ratings. The ratings take into account new
Federal Acquisition Regulation (FAR) rules
regarding U.S. government contractorsd
ethics programs, key Federal Sentencing
Guidelines ohallmarks¢ for effective
compliance programs and industry best
practices. The Institute scored companies
based on their ethics programs, which were
reviewed through an online questionnaire,
alongwith information voluntarily provided
by the participants. Quality assurances of
responses were verified through random
audit and review.

Energy Cost Adjustment Change for IID

Customers

customers can expect a change on

their monthly energy statements
due to a change in the utilityds Energy
Cost Adjustment (ECA). As part of the
2008 budget approval, the 11D Board of
Directors recently approved a change from
4.0 cents per kilowatt hour to 5.01 cents.

Commonly used in the utility industry,
the ECA represents the amount a utility
must recoup from consumers to purchase
or produce energy. Heavily dependent

I mperial Irrigation District (11D) energy

on market prices for fuel and purchased
power, weather and customer energy usage
patterns, ECA costs can vary significantly
from month to month.

To calculate an ECA amount, customers
can take the ECA rate of 5.01 cents and
multiply it by the total kilowatt-hours used
during the month.

For more information on any of these
programs, visit the 11D Energy Web site
at www.iid.com/energy or call 1-800-
303-7756.

POSTALANN

Papfagfng & Shipping Store

FedEx yuras

On Ave 48 & Jackson by the Albertsons
83103 Ave 48 - Ste 1B - Coachella

+ Notary

Mailbox Rentals
Fax - Copies
Passport Photos elc.

(760) BE3-4645

Real Estate Marketing Expert joins Kiner

Communications

iner Communications is pleased
Kto announce and welcome Lisa

Spiridopoulos as its new Senior
Account Executive.

Lisa Spiridopoulos joined the Kiner team
with extensive experience in marketing,

advertising and public relations on both the
clientand agency side. Lisa most recently
served as the Vice President of Marketing
for Carolina Waters, a real estate marketing
company based in Northern Virginia.

New Homewood Suites La Quinta
Number One in California

ccording to Brad Poncher, general
Amanager at Windsor Hospitality
Groupds Homewood Suites La
Quinta, 0We are extremely excited to learn
that we ranked number one in 2007 for all

Homewood Suites in California.6

No wonder. WHGHGs team at this
Homewood Suites by Hilton was already
flattered in January, when they learned their
property earned the highest third-quarter
2007 guest satisfaction scores for any
new Homewood in the country. This most
recent revelation that they additionally
had the highest guest satisfaction scores
for the whole year, in one of the most
competitive states, is unmistakably a large
achievement. As Poncher explains, that is
not an accident.

0We review our satisfaction scores on

a weekly basis to help us measure our
effectiveness in providing our guests
a good experience at our Homewood.
This review also helps us measure our
employeesd satisfaction with their work
environment; because we know upbeat
employees convey that to our guests.6

0This is a real tribute to our employees,d
Stahl says. 0They are a very close-knit
group and they take personal pride in this
property. That comes through in the way
they approach their job. Across the board,
our guests comment on how welcome and
comfortable they feel here. That feedback
comes both from the longer-term guests
who are here for a couple of months at a
time to our guests who are here to play one
of our local championship golf courses for
as few as three or four days.6

Support the Chamber Members who advertise
in the East Valley Business,

your Chamber newsletter!

Business After-Hours Mixer
May 27, 2008

held at
Pump It Up!
82-740 Atlantic Avenue, Indio
5:30 pm -7:30 pm

Dondt forget to bring your business cards and network with us.

EAGLE FALLS
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Playboy IEt;gLF Scramble
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